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On storytelling – a webinar

19 November 2019Lille
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Five Ws

How

Your

video
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Objective

Help you:

 Tell good stories about your project(s)

 Present your results to broad public
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Five Ws of storytelling

What + Who + When + Where + Why (+ How)



6

What is your story about?
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Who is your hero?

Your enemy?
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Who do you talk to?
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Do not tell the story to 

your colleagues/ partners! 

Not for the programme!
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What is important for your audience?

What results can you show already?
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Give your story a time dimension
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Put your story in a specific place/ country
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Why do you want people to watch?
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Raise awareness about your work
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Show relevance in broader context 
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Present your vision of new reality
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Educate – describe what you do
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Call on others to do something
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Provoke – draw attention to unspoken facts

RESET – competitors working together
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Wake up all senses in people

Let/ help people connect the dots.
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Words

 Born a twin. Graduated only child.

 Torched the haystack. Found the needle.

 Logged out. Pulled plug. Found life.
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Words

 website news

 storytelling PR section

 press releases
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Image

Speaks hundred words

© Banksy on Brexit
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Images

 In a written story or video

 photo series

 single photo
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Numbers

 Infographics
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Videos

 Human action vs. animations

 Short (max 1 min) vs. long (1,5 – 4 min)
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Your project video

One storytelling video supported by the programme 

 About the best project result

 Max EUR 5000 eligible

 No additional budget provided

Inform your PO/FO that you plan it!
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Your project video

For programme web documentary?

 Tips in the instructional video

 Resources for inspiration
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Four storytelling tips

 Be specific

 Be authentic

 Be engaging

 Be consistent

Keep it simple!

Remember to follow the project branding guidelines!
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