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Smart Tourism
Office

The Tool to Overcome Challenges

OD4GROWTH

Increase quality standards of
public services with Open Data
implementation

Co-funded by

miLeCeIre
9 the European Union
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Tourism /\ Smarter OVERCOMING CHALLENGES

Tourism Flows. Construction of

tod ay Sustainable tourism indicators. Tourist housing.
Accessible Employment.
Digital
Innovative

Participatory KNOWLEDGE

Tourism Intelligence
System. Studies with the
University. Information.

smart$S
SHARE

Training for the sector.
Transfer events. Participation
in projects with other
organisations.

OUR GOAL

Working on the impact of tourism through
enhancing the visitor experience, Design of the Digital Ecosystem.
improving the quality of life of the Emergence of new applied
resident and the competitiveness of technologies. Internal processes.
businesses.

DIGITALECOSYSTEM

Action Line »»



where do
we come
from ?

MORE DATA
14 KPIs »>> 122 KPIs

Data and project integration
with city platform.

Sevilla,

Sy A RLAMER
Passion for You

TOURIST DATA CENTRE

Studies in pdf format, which were
shared with the CEO of CONTURSA,
and which are available on the
tourism website.

SMART TOURISM OFFICE

Action Line »>»

OVERCOMING CHALLENGES
KNOWLEDGE

SHARING
DIGITALECOSYSTEM

TOURISM

NoSpo

AYUNTAMIENTO DE SEVILLA



where are
we located?

N 0 DO CITY COUNCIL

AYUNTAMIENTO DE SEVILLA

Area of Finance, Tourism, Citizen
Participation & Digital Transformation

Tourism

Public Limited

Company i
We are governed by public CONTURSA -~ ---mom

procurement regulations. ‘

FIBES Tourism Promotion
and MICE SMART

TOUREN Sevilla. No8po
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AI ig ned W it h p u bl i c po I i cy Reinforcement and consolidation of

the Smart Tourism Office, from the
different areas of knowledge and
specialization for its public service and

Governance and Tourism Planning the actors of the tourism ecosystem,
. generating proactive and competitive
Turismo interaction of the destination. In this
2023 - 2027 Competitiveness way, new market and product

reports, trends, and forecasts will be
Proyecto _ . generated, the transfer and
Sevilla Marketing and Tourist Products dissemination of knowledge will be
enhanced, data accessibility will be
. . improved, as well as public-private
Tourist Coexistence collaboration and with institutions
specialized in the field of data culture
and tourism intelligence. This will
allow the introduction of new
indicators and records and the
Tourism Intelligence understanding of the tourist activity
of the entire city of Seville. Similarly,
actions will be implemented for the
sustainable management of capacities
and tourist flows in the central area of
Seville that contribute to the
coexistence of tourists and residents.

Connectivity and Sustainable Mobility
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What will
we talk
about?

01 02

Data for
decision
making

Explaining
reality

City
Challenges
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0 Data for decision
making

Data for decision making

Lessons learned



01.1 pata for decision

making

Data for decision
making

Its mission is to improve strategic
planning processes with predictive and
diagnostic analytics.

Hotel Establishments and Tourist Apartments
Tourist Housing

Air Connectivity

Air Passenger Arrivals

Air Reservations

International Tourism Expenditure

Tourism Sustainability

Visitor Perception and Behavior

Booking Activities at Tourist Attractions (GetYourGuide)
Recovery of Accommodation Demand

Visits to Museums and Monuments

. . . S% S5 A nnAMan
Sistema de Inteligencia Erestem R\
Turistica de Sevilla

E1SIT recopila, transforma, analiza y visualiza enormes

Establecimientos hotelerosy Vivienda turistica
apartamentos turisticos

Llegadas de pasajeros adreos

Ly

Gasto Turismo Internacional

Percepcioény
comportamiento del visitante

Recuperacion de lademanda Reserva de actividades en

atractivos turisticos
(GetYourGuide)

de alojamiento

SCAN ME

Visitas a Museos y
Monumentos

NoJDpo

AYUNTAMIENTO DE SEVILLA
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Informes

La Smart Office pone a dizposicion del publico informes
periccicos de los principales mercados turisticos

Data for decision
making

Marzo 2024

> Informe Mensual > Mercado Aleman > Mercado Americano
Monthly reports on the markets and _on the - Mercade Britinico > Mercado Espaiiol > Marcaco Francés
current situation as a whole are published. S Meradoltalans > MercadoPortugués

Febrero 2024

=oz:kk poro ckscagarel e queta FAess

= Informe M il - Mercado Alemdn =

= Mercada Bradnica = Mercado aliol - Mercaco lancds
= Mercada lralare — hercado Partugués
Enero 2024

B N T
= Informa Mensual - Mercado Aleman - Marcaco Americano
- Mercade Britanico = Mercado Espaiic! - Marcaco Francée
= Mercado ltalanc > Mercado Fortugués

. N
Sevilla. Nofpo
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01 1 Data for decision

making

ond
@ General

& Demanda
@ Ocupacién

Oferta

€ ADRyRevPar

Filtrar
Afc

2024

Mes

marzo

Afic a comparar
2023

Destino turistico

Sevilla (ciudad)

(@ Informacion

v

Afio y mes seleccionado:

mar-24

Afio a comparar:

2023

Destino turistico:

Sevilla {ciudad)

Sevilla.
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Hoteles Apartamentos Total

COYUNTURA TURISTICA HOTELERA Y ENCUESTA DE OCUPACION EN APARTAMENTOS TURISTICOS.

VIAJEROS

310.798

Mes anterior
12,96 %

Afio @ comparar

5.40 %
1
1

2020 2021 2022 2023 2024

PLAZAS

33.104

Afio a comparar
283 %

k0O

2020 2021 2022 2023 2024

Mes anterior

-033%

Fuente de datos: INE

PERNOCTACIONES

722.088

Mes anterior

1693 %

Afio a comparar

11.59 %
fa

2020 2021 2022 2023 2024

APARTAMENTOS/HABITACIONES

14.990

Mes anterior

-0,56 %

Afic a comparar

382 %

@

2020 2021 2022 2023 2024

ESTANCIA MEDIA

2,32

Mes anterior
352 %

Afio a comparar

588 %

2020 2021 2022 2023 2024

ESTABLECIMIENTOS ABIERTOS

520

Afic a comparar

10,17 %

Mes anterior

-2,99 %

B

2020 2021 2022 2023 2024

Ultimo dato disponible:

% OCUPACION

80,03

Mes anterior
749 %

Afc a comparar

351%

@

2020 2021 2022 2023 2024

PERSONAL EMPLEADO

4.684

Afic a comparar

7,70 %

Mes anterior

1.21%

Ch
(=)}

2020 2021 2022 2023 2024

marzo de 2024



01 1 Data for decision

making

P s P— P Gl =

me 3t 20 Surla i

© Genert COVUNIURA TURIS1ICA HOTLLLRA ¥ ENCLS 1A DL GCUPALION EN APARIAMENTOS 1URS
T 310.798 , ST
Ot 1296 sa g | = W =
Doy e e

=
- =5
- RANKING.
FE—

Each dashboard is
accompanied by information

onitsinterpretation and — - —————
indicates: o ) ‘
Data source R S

g hoteleros y los indicadores de rentabllidad del sector hotelero. Incluye también informacién
D at a p rov I d e r sobre la oferta y la demanda de los apartamentos turisticos.

Los datos al segundo
no se ha necesario las

D ata p e r i O d i C i ty impuestas por el estado de alarma a causa de la COVID-19. La fecha de publicacin

aproximada de la Encuesta de Ocupacién Hotelera, Indice de precios e indicadores do

debido a que

ector la mes.
U pd ate freq uency. O e atiow Shpai s hios T eox s
una st después. D peric la io los datos de
i Hoteleros y la i6n de los d: d Turisticos, para

consultar las visualizaciones rolativas a ese mos, solo estardn disponibles los datos de
Establecimientos Hoteleros.

Fuente: Instituto Nacional de Estadistica

Fuente oficial: Si

Pericdicidad: Mensual

Frocuencia do actualizacién: Mensual

Nivel de desagregacion: Municipal (punto turistico)

¢Alguna consulta?

i quieres consultarmos algo, por favor, contacta con nosotros a través del siguiente
formulario.

u
Sevilla. No8po
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01 1 Data for decision

making

Sevilla

offic

® Informacion

30%
e 27,80
YOUR
GUIDE T.V. Interanual: -3,28% 20%
Dias antelacionreserva %
0 dias antes 1780% J °%
1diaantes 2212 %
2 a3dias 14,73 % 5%
4a7dias 11,55 %
8al5dias 11,89 %
16 a 31dias 1,37 %
~ [
Filtrar 32 omas 10,54 %
Afio Reservas por pais de origen
2023 %
@
AMERICA DEL NORTE
Consultar informe Q
Océano
Atlantico

[ Mensual i

Gasto medio por viajero

B Microsoft Bing

Afo 2023

Top 10 de % reservas por recurso turistico y gasto medio €

Catedraly Alcazar

Giralda

Flamenco

UROPA

Rio Casade
Guadalqui... Pilatos

Triana

Sevilla.

r Yo WAV Y )
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% Reservas @ Gasto medio

Reservas por actividades

Entradas para atracciones
Tours guiados en atracciones
Paseos en barco

Otros

Excursiones de un dia

Tours en bus en la ciudad
Tours de aventuras

Tours guiados a pie

Talleres o clases

Transfers

0%

Passion for You AYUNTAMIENTO DE SEVILLA
40
20
0
Palaciode Acuariode IslaMagica  Plazade
lasDuefias  Sevilla Toros de la
Maestranza
48,64 %
15,23 %
12,644%
11,38 %
4,63%
2,47%
2,22%
177%
0,96 %
0,23%
10% 20% 30% 40%
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Pais seleccionado Aeropuerto seleccionado Aerolinea seleccionada Temporada '
illa Mapa de rutas .
C_ - - - Verano 2024 (Abril 2024 - Octubre 2024) 'X
Office :
eI e '\ 6.209.736 e
L 21 82 23
i * RE
@ informacion (1) DUB w 34.990 Vuelos Mer, Aerop Aerof
. fe) £
Temporada ORK Detalle por aeropuerto
Verano 2024 v o Aeropuerto  Ciudad Asientos TV. (%)
v
BCN BARCELONA 734,642 65 %
Pais PMI PALMA MALLORCA 378452 1,1%
LGW LONDON 271.652 59%
Seleccionar todo Ria MAD MADRID 266.736
Alemania -0 TRNQ e vaie | B0 BILBAO 238.056
Austria e @~ W = | e VALENCIA 234,008
Bélgica 1S SR TR 21 N TENERIFE 232624
™ Di “CIA ORY PARIS 209.646
Dinamarca BCN yirs PSA BRI 5 . ;
Espafia o scQ SANTIAGO DE COMPOSTELA 99.484
Francia caG Fco  NAP e EARES Ak7on
= ; ) ol TR 0 . ATH LPA LAS PALMAS 180.054
() Para seleccién muitiple ce filtros, RTUGAL LEl @ PML | o Ls LISBON 172350
AT E ASTE ey
mantén puisado CONTROL mientras TTU v IgE MLA AMS AMSTERDAM 17.9%
haces 'click’ sobre los graficos. I et Oy 2024 TomTom, © 2024 Micpsoit Corporatitn, & OpenStrectitan T Total 6.209.736 128%
Evolucién capacidad Aerolineas Operativa semanal por ruta
Asientos —@— T.V. (3) Doméstico @ Internacional Ruta Aerolinea Oper. semanal
30% SEVILLA (SVQ) - ALICANTE (ALC) [T S — D
1,0 mill. Ryanair POTUN  omil. | SEVILLA (SVQ) - ALICANTE (ALC) Ryanair
Vueling 1,59 mill ! SEVILLA (SVQ) - ALICANTE (ALC) Ryanair
uelir , B
’ : SEVILLA (SVQ) - ALICANTE (ALC) R
- 20% Transavia L Qf Lch E@LG yanair
° § . SEVILLA (SVQ) - ALICANTE (ALC) Ryanair
= < beria Express | z 2 % Z 3
2 05 mill = SEVILLA (SVQ) - ALICANTE (ALC) Ryanair
=0 <] easylet [ TR p ,
R SEVILLA (SVQ) - ALMERIA (LEI) Iberia
Volotea [ SEVILLA (SVQ) - ALMERIA (LEI) Iperia
[ | SEVILLA (SVQ) - ALMERIA Iberia LMXJ--D
SEVILLA (SVQ) - ALMERIA (LE}) Iberia LMXIV--
0,0 mill. % 0 mill. 2 mill. ; o 7 %
abr 2024 jul 2024 oct 2024 ha SEVILLA {SVQ) - ALMERIA { lberia LMXJV-D

COVII A (CUAY  ARACTEDMARA FARACY

~
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Next

aining the city’s
data within the city, and not
purchasing it from external
companies e |
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01 1 Data for decision

making

UNE 178104:2017/
Comprehensive
systems for a smart
city management.
Requirements of
interoperability for a
Smart City Platform
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It has intelligence about
the business and breaks
down the information

——

much more.
Sinklge
Tourism
It only needs data to
manage the city.

Smart City

Parks and
Gardens

City
Cleaning
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making

Replicability
Budget for the Tourism Intelligence System

N,
9 50% Data

Source
100.000€ -170.000€
50% Technical

Consultancy

@, u
o

=)

= o —
o

o

=< :m
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c o e

Nofpo

Avun EVILLA

Sevilla.

r . Y4 9 Y 0]
Passion for You

m Power Bl

A

AAzu re

DATA

AYUN

NoJDpo

EVILLA



lessons

learned

1/4

SUSTAINABILITY
INVESTMENT

Try to purchase databases that are
sustainable over time.

EVERYONE WANTS DATA BUT NO
ONE WANTS TO SPEND TIME
SHARING IT

Confidentiality of information and the
time taken to provide structured data are
the main issues

FAST CONSUMPTION OF
INFORMATION

We spend little time understanding and
managing the tool, yet they want
information for quick consumption.



lessons
learned

214

OPACITY OF THE DATA PROVIDER IN
METHODOLOGY

Everything is artificial intelligence or data
anonymization, but they do not explain
their process.

WE NEED EXTERNAL SERVICES

We do not program in Python, but we
know what we want.

DATA REPRESENTATIVENESS

It is difficult to find sources with
complete information or that provide
representativeness.



WHAT IS NOT COMMUNICATED DOES
NOT EXIST

It is very important to communicate the
datato the stakeholders

lessons

FOCUS ON CHALLENGES AND USE
learned CASES

5 / L|- It must be a useful tool for solving needs.

DATAFORALL

There is data for press releases, data to
solve challenges and data for the sector.




lessons
learned

L4

The team is the most
important...

A well-trained, concerned, and
multidisciplinary team is essential for a
Smart Office.

.. Secondly,

Sector cohesion is also vital for success.



02 Explaining reality

Tourism Sustainability Index
Tourism activity index

Economic impact index
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Explaining
reality

Build indicators of tourist
activity to understand behavior.

Tourism Sustainability
Index

Tourism activity index

Economic impact index
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Tourism Sustainability Index

Tourism 62,93

Sustainabilit |
Global Index of Sustainable
Y Index Tourism (GIST)
@ ©
ML Distribution of Tourist Income

Concentration of Tourism Supply

The composition and weighting of Carbon Footprint

these KPIs follows the generic

criteria set by the SDGs and the Perception of Tourism Sustainability

curopean System ofTourism Motivational Diversification
Dependence on Origins
Seasonality

Sevilla. No8po

r o Y2 9310
Passion for You AYUNTAMIENTO DE SEVILLA
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Tourism Sustainability Index

Tourism Income
Distribution Index

54,46

-2,75% (2022)

It is obtained through the cross analysis
of the expenditure per visitor and its
distribution by different categories of
establishments (restaurants,
accommodation, supermarkets, etc.).

100 // Indicates a destination with high
per visitor spending and a fully
diversified distribution of tourism
revenues, positively impacting local
businesses and economies.

. . MABRIAN

mastercard

Gasto medio por visitante y estancia

182,08 $

Indice de gasto -

Actual @ Anterior ¢ Media
100

50

Sevilla. Nofpo
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Distribucién de gasto por categoria
Actual (%) @ Anterior (%)

30

20

10 I I

Alojamiento Comercio Compras Otros Restaurantes Tiendas de
Local alimentacion
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Carbon Footprint
Evolucion del volumen del CO2 emitido Evolucion de la emisién de CO2 por pasajero
Actual (toneladas) @ Anterior (toneladas) Actual (Kg) @ Anterior (Kg)
100
4 1 30.000
/ 52 I %
20.000 <
+0,65% (2022) ene2023  feb2023 mar2023  abr2023 may 2023  jun2023 ene2023  feb2023 mar2023  abr2023 may2023 jun2023
Gasto personal por KG de CO2 Volumen CO2 emitido Emisiéon CO2 por pasajero
The analysis Of CO2_em|85|ons tothe 1,44 8kg 7100 183.211 toneladas 13.47 % 98,98 kg 131 %
atmosphere in relation to the total world ?
&l CapaCIty’ in addition to the cross Actual (toneladas) @ Anterior (toneladas) Actual (Kg) @ Anterior (Kg)

analysis of these variables with the
expenditure per person at the

destination, allows us to evaluate the -
destination in terms of the level of 0.800 Ll
pollution emitted and compensated. I I
° : i
100 // Reduced CO2 volume as wellas a B ‘ l S i I
23 ,1\\ ,,\\ «\L

>

high level of economic compensation.

\
A e N A& > Nt o
\\\" O W \\\’ A _\\‘ \\\‘ oo \\\ \\\“ P
2 o Q0 A% T oY O \\L
o NP & RUBRC AN i
s o Y oo
W QW & Qo

O

MABRIAN
mastercard
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Tourism

Hotel Establishments
Air Connectivity
Visits to Museums and Monuments

Explained Reality

activity
iTnd;eXntroduces a comprehensive synthetic

indicator for Seville’s tourism sector, utilizing a
scientifically valid system of indicators to broaden data
collection beyond traditional focus areas like hotel
establishments. The methodology for aggregating
information is designed to be simple and user-friendly,
facilitating its application in sector decision-making. This
approach aims to improve the monitoring and assessment
of tourism activity, supporting sustainable development in
the city.

( Tourism and Leisure
' - Experience Companies
) Unexplained

Impact Control for
Sustainable Development

AS ET m Reality

turismosvq.com s E v 1 L L a
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Economic impact index

Local Economic
Impact Measurement
of Tourism

SID4
7 %,
©
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r . Y4 9 Y 0]
Passion for You AYUNTAMIENTO DE SEVILLA

Seville, in collaboration with the University of Seville, has been
working since 2022 on an advanced methodological proposal to
analyze the economic impact of tourism in smart tourist
destinations. This methodology focuses on fundamental
economic indicators, such as Gross Domestic Product (GDP) and
job creation, and incorporates data analysis from both official
statistics and field research. The goal is to quantify tourism’s
contribution to the local economy, assessing the direct, indirect,
and induced effects of tourism using techniques like the
adaptation of the Input-Output Table and studying the
interdependencies between tourism and other economic
sectors.



03 cCityChallenges

Density and Tourist Flows

Housing listed on portals
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03.1

Density and Tourist Flow

OUR GOAL

Relieve congestion in the Santa
Cruz neighborhood and redirect
flows to other areas of the city.

Sevilla.

r Y2 91T 1)
Passion for You
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Density and Tourist Flow

Analyze the impact: 3 o
Analyze the impact of measures

through the indicator system Step

Prototype solutions:
Prototype solutions with companies, the 2 =
university, and the city council's

interdepartmental commission. Ste p

----------------

() Analyze thereality: . .
How many tourists go? How 1 o . -
@ long do they stay? Where do . :

they move? What is their
M 5 experience? Ste p
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Density and Tourist Flow

What's Happening?
Analyze the
reality

We combine technologies to
analyze how they can help us
achieve our objectives (mobile
network operators, Wi-Fi tracking,
sensor cameras) .Experimental
project in which companies and
universities collaborate.

Our objective is to manage the
destination to improve the quality
of life of residents and the user

experience. [l




Which is the reality?

Why we use three
technologies?

Mobile Operator

The only entity capable L
of identifying whether ((( )))
individuals within view e

are residents or

visitors.

Sevilla. No8po
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Optical Sensor
People Counter
withinits angle
of Vision

@

Mobile Operator

The operator cannot track
movement between streets; it
analyzes large areas.

Sevilla. Nofpo

S A vNLLIaAR
Passion for You AYUNTAMIENTO DE SEVILLA

Wifi Tracking
Count devices,
not people.

Wifi Tracking

hey can see whether or
not someone passes
through the various
access points (APs).
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Density and Tourist Flow

s

Wifi Tracking Location and
Presence Analytics

It takes advantage of the signals
emitted by smartphones, tablets,
and laptops when they are not
connected to a network. These
signals are called "Probe
Requests,” and devices emit them
when searching for nearby
networks.

Sevilla.

r . Y4 9 Y 0]
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Density and Tourist Flow
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Wifi Tracking Location and
Presence Analytics

Thisis a study on the signal
strength of devices. The closer to
the access point (AP), the stronger
the signal. It is greatly influenced
by the thick walls of old buildings.

We use unidirectional APs installed
at heights over 5 meters.
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Seleccione una camara
Sta Cruz 1 - Hotel D* Maria

Seleccione una fechae... Selecciona una calle Seleccione un tipo

Deteccién de fl ujos de personas 8/10/2022 - 11/11/2022 Todas Todas

Total

a 339.723 X

personas

PlazaVirgen de-ipg-,,

A
8

Calle:Mate0s:Gag®

valor tipico: 77.56

Esri Community Maps Contributors, Direccién General de Catastro, Instituto Geografico Nacional, Esri, HERE, Garmin, Foursquare, GeoTechnologies, Inc, ... Powered by Esri

Flujo de personas por dia y hora

Plaza Triunfo
@ calle Mateos Gago

Calle Alemanes

TRACKING de flujos de usuarios dnicos entre las distintas zonss

comerio ([
narasotamars [

Hotel Dofia Mana I
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Density and Tourist Flow

OPTICAL SENSOR

Data capture, no video is displayed.

The camera identifies learned
patterns. The development of
sensor technology is constantly
evolving to respond to future
analysis.

Sevilla.
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= e
"Entrada Plaza c/lagua®23
Entrada plaza.alfaro parque’: .24

Entradasplaza C/lope: 73
Salida“plaza alfaro : 56A

Viaitelo's ga‘go
’ 9

2 22
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Density and Tourist Flow

((( ))) : - INICIO  METODOLOGIA  INDICADORES

SEVILLA MADRID
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IBIZA

| SEGMENTACION TURISTICA DELIMITACION FLUJOS TURISTICOS CAPACIDAD DE CARGA EN EL DESTINO

Medicién y andlisis del perfil y comportamiento del visitante (n°, duracion media de |3 estandia en el destino, rasgos sociodemograficos, tipo y perfil del visitante) mediante tecnologias Big Data y datos de la red de telefonia mévil

| VISITANTES 30 MIN VISITANTES 30 MIN VISITANTES DIARIOS

Namero de visitantes que han entrado y que han salido de la zona de estudio cada dia del periodo de medicién y para cada intervalo de 30 minutos, en funcién de su origen por paises (indicador FV11).

Mobile
Operator

. | FILTROS Vol @Entradas @ Salidas
Information about the o
. Espafa 92%
users of devices that e e ——
interact with the Barrio Sy ioe : -

de Santa Cruz district o——=0O
in a certain period of HoRA 27290 R
time. It allows user Ll e i

profiling. "

Todas v

Reino Unido | 1%
Estados Uni... | 1%

0:00 3:00 6:00 9:00 12:00 15:00 18:00 21:00
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What'’s Happening?
Relevant
aspects to
consider in
terms of data
protection

Sevilla. Nofpo
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Prepare a thorough impact analysis
before deployment.

Work with highly secure and
trustworthy providers.

It is mandatory to set a start and
end time for daily analysis.

Demonstrate legitimacy for the
common good.

Mark the area with signs that
communicate the project.
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Digital Twin

We have created a digital twin of
the Santa Cruz neighborhood so
that everyone can work with the
same data in a more visual way and
potentially develop predictive
models in the future.




NEXT STEPS

Field work to identify device errors
depending on installation height,
lighting conditions, etc.

ldentify the flow analysis
performed on individuals.

Gather the commission to
discuss possible solutions.

Sevilla. Nofpo
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Work on a formula that
determines how many people are
present when including these
three data points.

N
Include all the data in a digital twin
to work with it.

u
Sevilla. No8po
S FS A vLLSER
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03.2

Housing listed on portals

OUR
ngéll're situation of

tourist housing in the
city of Seville.

Andalusian
Tourism Register

They may be registered
and are not using it for
tourism purposes.

Sevilla.

A A vNLLIMAN
Passion for You

\\\\\y ‘ a@b

Housing
published on portals

Registered and
unregistered dwellings are
listed,

Dwellings that are
marketed and in activity.

What is the reality?

We are cross-referencing the
data of the dwellings
published each month with
those in the register.

Published and regulated dwellings
Published and unregulated dwellings

Unpublished and regulated dwellings

NoJpo

AYUNTAMIENTO DE SEVILLA



And more...
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Geographical location by postcode.

Type of property (fiat, B&B, dormitory, house...)

Type of owner, one single property, two or more multi properties.
Average review score.

Percentage of properties by platform.

Average price.

Occupancy rate.

Length of stay.

Estimated revenue.

Average reservation windows.

Country of origin of travellers to analyse demand.

Average price of properties demanded by each nationality
Prospects for future bookings.

Analysis of up to 5 cities with the same KPi as Seville.
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Housing listed on portals
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Evolucién anual

" Numero establecimientos @Tasa interanual

10.000 7.974

32,48 % 6.846

2019 2020 2021 2022

Passion for You AYUNTAMIENTO DE SEVILLA
Afio seleccionado: Mes seleccionado: Afio a comparar seleccionado: Barrio seleccionado: Y
2024 abril 2023 - o

Tipo establecim. N°  Distribucién (%) Tasa afio a comparar  N° Bajas  Nuevos @ Tipo establecim. N°  Distribucion (%) Tasa afio a comparar N° Bajas Nuevas @
T AT 293 3.02 % 16,73 % 3 2 T AT 8.811 11,00 % 10,26 % 51 39
EH 298 3,07 % 3.83% 3 EH 26.469 33.03% 138 % 189
@ vuT 9.112 9391 % 16,08 % 150 o VUT 44,849 5597 % 16,99 % 837

Total 9.703 100,00 % 15,68 % 3 155 Total 80.129 100,00 % 10,62 % 51 1.065

Densidad: N° de bl por 100 habi . Densidad: N° de plazas por 100 habitantes

Concentracién Concentracién

- u .
Evolucién anual
" Numero plazas @Tasa interanual
o113 2% | 100000 - 2077% T 76287
51470 55.709 62.162 0%
50.000 11,58 % 1236 %
0

2023 2019 2020 2021 2022 2023
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4.59 35,890 15,412 9,100 14,597

Average Review Score Total Capacity Listings Count Properties Count Total Bedrooms Count
4 0.18% = was 4.58 last month 1 0.97% = was 35,546 last month 4 0.76% « was 15,296 last month A 0.76%  was 9,031 last month 4 1.1% o was 14,445 last month
Bedrooms Distribution Subtype Distribution

= i © APARTMENT  86.65%

®2 30.73%

®3 13.10% ® HOUSE 7.35%

®0 3.78% ® GUEST_HOUSE 2.51%
: @ Other 3.49%

® Other 1.20%




#Sharing is Troem
smart .

TOURISM
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