Webinar: Cultural initiatives

as levers for social cohesion
24th October 2023

Creative Tourism :
the “virtuous software”
for sustainable territories
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First of all ...

What do we mean by

“creative touriam’?




“Tourism which offers visitors the opportunity to develop their creative potential

through active participation in courses and learning experiences, which are

characteristic of the holiday destination where they are taken.”

Greg Richards and Crispin Raymond, 2000
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A SOCIETAL CHANGE
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[ New values: ethic, ecological, meaningful

“Vacational ‘l. “Vocational
tourism’ Tourism”




Vocational Tourism generates
an infinity of new opportunities

?
DESTINATION > What to see:
What to do?




Because it generaltes
an infinity of new opportunities
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trawvel your passion”

TOURS

ALL TOURS

JIM WEST
SIGMATURE TRIPS

AUTOGRAPH TOURS
CHRISTMAS TOURS

Where does your passion take you?

ADVENTURE KNITTING NEW TOURS
ARTS & CRAFTS
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Hurry! Registration ends June 29, 2018

for this trip of a lifetime!
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CROSS-STITCH TOUR WITH ANNIE'S

Knitting Tourt
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SCARICA L'APP GRATUITAE RADI .
METTITI SUBITO IN VIAGGIO CON DANZA

« JOIN OUR CRAFT ADVENTURE «

TASTE PARADISE

WWW.MAUICRAFTTOURS.COM

Viace a Tema

SUMMER JAMBOREE...A SENIGALUIA A RITMO VINTAGE

trOVEL donce Proximos viajes Como Reservar Conocenos Ultimosviajes Blog Contacto EEspanol -
L
Y
W ¥ . | v

AREN

TallA -V E L Home Our Holidays About Us Blog

{
A

TENERIFE

Crochet Holidays

Home / Our Holidays / Stitchtopia / Crochet Holidays



Because... it is
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" @Greater interest in the INTANGIBLE.
" Valuing meetings with local populations. fHUMAN VALUES.
" Prioritizing QUALITY, more than price. #HIGH BUDGET
" LONG STAYS... OUT OF SEASON, throughout the TERRITORY.
" #AMBASSADORS of destination.

" They respond to VARIOUS PROFILES (local, national, international).






Creative Tourism meels all Sustainable 1)evelapment Goals
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Resilience

Sustainable development

Creative Economy

Training / Capacity Building
Unseasonality

gggggg,mg;; Job creation Solldarity
Ecosystem oo ormance Gf' 3A|.S
Inclusiveness
Social Economy ’f
. Social cohesion
ADN / Identity / Territorial " Intangible Heritage recovery and promotion

Attractiveness = [pcreative
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Because it allows to
(re)creale an ecoaystem for the territory!

BOTTOM-UP

TOURIST INDUSTRY+
DREAM MAKERS +
TRAVELER
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Who are the "DREAM MAKERS"?
Artists, artisans, farmers, fishermen, merchants,

festival directors, cultural managers,
representatives of associations, etc...
... who CREATE AN ECOSYSTEM.




DESTINATION ‘S DNA — IDENTITY — NARRATIVE - STORYTELLING

EXPERIENCES

NATURAL/ CULTURAL / CREATIVE & HUMAN RESSOURCES

ntangible Cross- :
| ' g Local Tourist \
Heritage sectoral industry

communities

Logistics
ressources SME’s stakeholders




The travelers...
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ﬁ The “Dream Makers”
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administration
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SOURCE: www.creativetourismnetwork.org
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“CreativeFriendlyDestination”

Label awarded to destinations that:

 develop an integral and inclusive strategy around creative tourism.

* design and promote creative tourism experiences in accordance with the Code of Ethics
and Best Practices for Creative Tourism.

e create a value chain throughout the territory.
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Digital music and DJ courses Taller ce queso de cabra Farmhouse bread workshop Taller de creacion Atrapasuefios Salida fotogréfica en harco Taller fotogréfico: Dalt Vila

Digital music training for Descubre una finca ecologica Discover a traditional working eco- Quédate solo con tus mejores Taller y excursion fotografica en Taller y excursion fotografica a es
professionals and amateurs. tradicional ibicenca en activo. farm in Ibiza, suefios. barco. Vedra y Cala d'Hort.

Taller de Flad Cerveza: el proceso productivo Beer hrewing workshop Fotografia: “Sunset” en es Vedra Taller: Tu fuerza es tu voz Taller de cuttura popular

Descubre una finca ecologica Descubre el funcionamiento de un Learn how to brew beer at home. Taller y excursion fotografica Encuentra tu verdadera voz y Descubre la cultura popular de la
tradicional ibicenca en activo obrador de cerveza artesana. puesta de sol. aumenta tu autoestima. isla en familia.
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Oficinade

Caldeireiros
Copper Shop

Creative
tourism
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From Creative Tourism to Creative Economy

Loulé Criativo

AN
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Loulé Design Lab
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Creative “ECOA”: Incubator for
Tourism Spaces for | designers and artists |
Knowledge, | —
Experlences Crafts and residéncia:\\% universidades
Local network Arts sl
\ ) Creative I
residences :
Training :

Offices




Impact on the artistic and
cultural sector.

Direct creation of new jobs: \

- Pottery workshop: 3 potters

- Coppersmith workshop: 3 coppersmiths TOTAL: 25

- Basketry workshop: 12 craftsmen

- String instruments workshop: 1 luthier

- Watchmaking workshop: 1 watchmaker J
- Loulé Design Lab: 3 technicians for space management
- Design and communication for projects: 2 technicians

Indirect support for job and micro-enterprises creation: \

Organization of fairs and festivals with sale of local products:
- Thematic markets: 122 local artisans and artists
- Loulé Folk Fair: 80 artisans and producers
- Festival Med (handicrafts area): 77 craftsmen
- Festival Med (agri-food area): 33 producers J
- Quarteira Fair: 119 participants in several areas

TOTAL: 431

Marketing digital créatif : une approche inspirante, pratique et holistique



CANNES

CONVENTION &
VISITORS BUREAU




From UNESCO CREATIVE CITIES to
CreativeFriendlyDestination(®
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Why betting on THE GREATIVE TOURISM ?

= Adaptability to many kinds of destinations.

= Diversification of the offer without investments.
= Optimization of existing creative resources

=  SME’s Competitiveness

= DNA’s recovery.
CREATIVE = Balanced activity along the year and through the territory.
TOURISM =  Communities’ empowerment.

= Cultural enrichment between tourists & residents.

= Unique option during the pandemic.
= Andsoon..
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YOU CAN'T USE UP

CREATIVITY

THE MORE YOU USE,
THE MORE YOU HAVE.

MAYA ANGELOU




Thanks!

dir@creativetourismnetwork.org

www.creativetourismnetwork.org
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