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How & when to contact us

Directly – LP/Communication manager

 For any website-related matters

 Within project partnership, all queries channelled

through communication manager/LP

In CC

 For any communication-related matters

In all cases

 Cc your PO/FO/LP
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COMMUNICATION 

REQUIREMENTS
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Regulation says:

EU regulation 1303/2013 articles 115-117 and Annex XII

 Use EU emblem, ref. to European Union and ERDF

 Short description of project, incl. aims and results, 

financial support, on beneficiary’s website 

 A3 poster describing project in “location readily visible 

to the public”
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Programme checklist

A

B

C

D

F

G

E
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EU emblem

Use (1) EU emblem, (2) 

ref to European Union, 

(3) ref to ERDF

1

2

3

Project brand

A / EU emblem & project logo

Download brand guidelines:

http://www.interregeurope.eu/about-us/logo/
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B / Project partner’s website

Short description of project, 

incl. aims & results, financial

support, on beneficiary’s

website

e.g.

 Link to your project

website!
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A3 poster describing project, in 

‘location readily visible to the public’

NOT:

 roll-up

 TV screen

You can:

 Edit

 Translate

 Add partner logos

DO NOT REMOVE COMPULSORY 

INFORMATION

Poster requirements will be

checked by FLC

C / Poster
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Public has to see it
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F / EU contribution!
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E / Disclaimer

 Article 12 (2) of the subsidy contract

 Not required on any publication presenting information 
from application

 Required for any project publication presenting new 
content (eg policy recommendations, good practice 
guide…)

“…reflects the author's views; the programme
authorities are not liable for any use that may be 
made of the information contained therein…”

 Each project website footer: included already
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G/ Update your project website
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G / Integrated webspace

Project news visible on home page
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G / Approved projects
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Copy rights of your photos
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PROJECT BRANDING
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Project branding

 Project logo

 Colour of the topic

No need to confirm designs with Secretariat!
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Project brochure v2
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Project brochure v2
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WHAT AND HOW TO REPORT?
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Communication strategy

Communication = a tool to reach project objectives

 Application form – outline of communication strategy

 Turn it to specific communication (work) plan
Close link to project activities (site visits, stakeholder 
meetings, interregional meetings)

 Monitor and evaluate your communication activities
2 programme indicators

Set your own indicators

Activity Target group Time-plan Budget Expected results Responsible partner
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Progress reporting

 Required communication indicators

 Storytelling

 Internal project communication monitoring
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Indicator

 ‘Earned news’ not ‘own news’

 Media, not social media

 Number: in progress report

 Fill in the table on the google drive

Number of appearances in media 

(for example the press) 
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Media folder on your website
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Indicator

 Measured by Google Analytics, report sent monthly to 

Web admins (LP, Com manager, etc.)

 Monthly report cumulated, six-monthly figure reported

https://drive.google.com/drive/u/1/folders/0B_2u8LvpD_IzTnFvOUVwLWxiYjQ

Average number of sessions at the 

project pages per reporting period 
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Storytelling

Think of a story from each reporting period to share 

with us 

 Progress report => tell us what you are proud of

Specific activity

Engagement of partners or stakeholders

Testimony from a policymaker
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Publish your stories
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Internal project monitoring

Further evaluation metrics:

For example:

 Number and nature of participants at events

 Number of newsletter subscribers

 % of satisfied participants at events

 Session duration on website

 Number of likes, shares, mentions on social media

Be ready to tell us about your communication 

implementation if we ask!
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Gifts and giveaways

Only produce what is necessary for achieving
communication objectives!

‘Gifts’ e.g. bottle of wine as gift for a speaker, bunch of 
flowers = NOT ELIGIBLE EXPENDITURE

Adding logo publicity material

‘Communication material’ = pre-approval from JS 
required; max EUR 50 per recipient

No branded giveaways unless justified part of 
communication campaign
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RESOURCES
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Useful links

Programme manual v. 5 (updated April 2018)
https://www.interregeurope.eu/about-us/programme-manual/

Guidance videos on reporting
http://www.interregeurope.eu/projects/implement-a-project/#report-

activities

Project communication kit:
https://drive.google.com/drive/folders/0B_2u8LvpD_IzQndsY19rUFFzSFk

Sharing space on google with other projects:
https://drive.google.com/drive/u/1/folders/1XlYG4j2X_p15kFx2z-

nhyats0EL6hRpE
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Help and support

Implement a project page: 

https://www.interregeurope.eu/projects/implement-a-project/
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Communication toolkit

 Project logo

 Poster

 Powerpoint template

 Website

https://docs.google.com/document/d/17HOMVZMT8hF_FKi

BI7Z2hyx4tI1_oEwLclUYT92mLgU/edit
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Help and support for web admins

Frequently asked questions (FAQ) page: 

http://www.interregeurope.eu/projects/guidance/project-

websites/
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Project videos overview

https://docs.google.com/spreadsheets/d/1Q-

j28ARJlv1W16JpMb6MMKUI4qMMAcw9FbtMny4bxKo/edit#gid=0
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Where to find pictures?

 Pool of photos on the website

 A talented colleague/ photographer?

 Your institution has a library of images? 

Check also EU database: 

http://ec.europa.eu/avservices/photo/index.cfm?sitelang=en

 Use the online databases 

Few links to the databases (paid and free) of images:

http://deathtothestockphoto.com/about/

https://www.pexels.com/

https://pixabay.com/

http://www.istockphoto.com/fr

https://eu.fotolia.com/

http://www.stockfreeimages.com/

http://www.freeimages.com/

https://unsplash.com/ (10 high resolution photos download per day)

http://foter.com/
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Questions?
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