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THE ELECTRIC MOBILITY IN 
EXTREMADURA
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Extremadura Region

• 1.1 million inhabitants in 41,634 Km2

• 400 Municipalities

• GDP 17 € billion

• 100% of electric demand is covered with renewable
energy generated in the region – 65% by solar power
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Extremadura Electrical Vehicle Strategy: targets

• 1. To create a charging infrastructure

• 2. To reach 10% of new electric vehicles by 2030

• 3. To develop the R&D sector of electric vehicles

• 4. To coordinate public and private actors´ participation

Why an Electric 
Vehicle Strategy in 

Extremadura?
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New challenge

• Pandemic situation for the 

development of the Strategy for 

Boosting the Electric Mobility in 

Extremadura

• Main effects:

• Some actions have been re-scheduled

• Safer public transport

• New opportunities for the electric transport based 

on ICT solutions
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Actions re-scheduled

• Development of a regional charging 

infrastructure is ongoing

• Interconnection with other regions and countries:

• Recently accomplished
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Safer public transport

• Anti-COVID 

measures
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New opportunities & ICTs

• Good practice: Badajoz city

• Biggest city in 

Extremadura

• Promoting multimodal 

transport based on 

sustainability 

• ICTs in the core of the 

services
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